




The Collins Street Precinct is Melbourne’s most prestigious address, stretching 

from Parliament House in the east to Docklands in the west. Celebrating the old 

and the new, Collins Street aims to be Australia’s number one destination for 

international visitors to discover traditional and modern experiences.

The Collins Street Precinct Group (CSPG) was established in 1993 and 

represents the businesses, traders and members in Melbourne’s premier street 

including Little Collins Street and Flinders Lane. 

A representative group, led by a volunteer committee, with support from 

professional agencies, our members share a passion and purpose to position 

Collins Street locally and internationally as Australia’s premier destination to visit 

and do business.

Situated in the heart of the World’s Most Liveable City, the CSPG advocates for 

an esteemed collective of global businesses, luxury retail brands, premium 

accommodation, renowned dining destinations. 

With a mission to deliver value to these businesses who call Collins Street 

home, the CSPG aims to support its evolving community and maximise business 

development and growth opportunities



Collins Street Melbourne is Australia’s premier destination to 

visit and do business.

The Collins Street Precinct Group’s mission is to deliver value 

by working creatively with our members, strategic partners, 

destination champions and evolving neighbourhood to 

support the Collins Street brand, community

and experiences.



Becoming a Collins Street Member entitles you to a range of exclusive benefits that will enhance your brand exposure, connect you to the local 

business community and grant you access to new experiences. These include;

• Being a member gives access to the business to grow their network within the precinct. This includes invitations to networking opportunities, events 

and partaking in numerous campaigns throughout the year – both B2B and B2C events.

• The opportunity to host Collins Street Precinct Group events at your venue. This opens doors for partnerships with hotels and other businesses on 

Collins Street. It also allows for cross business activities.

• Featured on the www.collinsstreet.com.au directory with recommendations for visitors and residents of Collins Street.
• Listing of business events being hosted on the website.
• Participation in the PR and Communications strategy throughout the year, including media outreach, media familiarisations and City of Melbourne 

supported opportunities. This year the CSPG will be focusing on food offerings and how this integrates with retail and entertainment.
• Amplification through dedicated posts across the CSPG social networks. (FB and Insta)
• Inclusion in fortnightly newsletter sent through eDM database. Members share news and upcoming events with other CSPG members. This 

newsletter is also distributed to Melbourne media.

• Time Out will offer all new Collins Street Precinct hospitality businesses who take up membership with the CSPG a 50% discount as a welcome on 
any digital packages (this includes a listing and eDM deal) as well as 50% off print advertising within the magazine.

• Kreate (CSPG Marketing, PR and Events agency) offers all members reduced rates on any campaigns including PR, social media and in-store events.

http://www.collinsstreet.com.au/


In 2019 the CSPG was able to successfully increase the awareness of the area through various public relations initiatives and marketing initiatives 
throughout the year.. 

This included a media familiarisation program that was hugely successful. The program resulted in editorial coverage for the Collins Street Precinct 
Group in publications like The Australian, Jetstar Magazine, Luxury Escapes Magazine and Luxury Travel Magazine. This resulted in a combined reach of 
18.9m people with a total value of almost $680,000. 

Together with the media coverage that the CSPG has achieved, we have undertaken several other initiatives throughout the year including:

• Continued collaboration and communication with Rail Projects Victoria regarding the impact of the works being undertaken in the area. Provided 

opportunities for members to be involved in bids to secure business through the Melbourne Convention Bureau (MCB) 

• Partnerships with events such as The President’s Cup golf

• Provided opportunities for members to access new markets through initiatives such as our partnership with Alipay and the Melbourne City Card

• A partnership with Melbourne International Film Festival (MIFF) 

• Partnering with the Australian Open Bushfire Appeal 

• An Audience with the Right Honourable Lord Mayor 

• China Ready workshop in collaboration with the City of Melbourne and Victoria University

• ATO one touch payroll workshop in collaboration with Alipay

• City of Melbourne Product Showcase 

• End of year Christmas drinks 

• Shop the City



• Major commercial business, building owners, workspaces, retail 

centres and arcades: $1,700 

• Hotel/Accommodation: $600 

• Business: $250 

Visit https://www.collinsstreet.com.au/members/become-a-member/

and register your details.  The CSPG will then approve your listing and start 

promoting your business and events.

For more information visit https://www.collinsstreet.com.au/ or contact:

Lauren Parkin 

Email: onlyoncollins@kreate.com.au

Mobile: 0411 641 052

https://www.collinsstreet.com.au/members/become-a-member/
https://www.collinsstreet.com.au/
mailto:onlyoncollins@kreate.com.au


We would love to welcome you to the Collins Street 
Precinct Community and discuss how we can work 
creatively together. 

President 
E: luke.harris1@westpac.com.au 

Vice President 

James Temelli 

Tracey Davis 
E: hello@collinsstreet.com.au 

Lauren Parkin 
E: onlyoncollins@kreate.com.au 


